
Content from Global Kigyo

www.global-kigyo.com www.global-kigyo.com

Content from Global Kigyo

As society and business become ever 
more reliant on technology, defend-
ing such systems from disaster has 
never been more important. Sankosha 
Corporation  of Japan  is a specialist 
in lightning protection, developing 
high-tech products to guard against 
power surges that can damage vulner-

able electronics. � e � rm works with 
major corporations, public infra-
structure projects and organizers of 
public events such as concerts and golf 
tournaments. “Businesses with sophis-
ticated technology ,  such as railways and 
telecommunications,  are particularly in 
need. We will work with larger actors 
in the future so that we can tackle new 
markets, including 5G communica-
tions and EV charging stations,” said 
President Masayoshi Ito. As global 
warming has been linked to increased 
lightning strikes, the business hop es  to 
share its protection technology further. 
Asian countries such as China, Indo-
nesia, Malaysia and India are currently 
markets of great interest, while expan-
sion into Africa and South America 
is a longer-term possibility. “We have 
been growing in Asian markets in 
the past decade. We are now 
ready to step further onto 
the global stage,” said Ito. 

Protection  W hen Lightning Strikes 
Japanese lightning protection � rm Sankosha Corporation works tirelessly to develop new solutions to 
help shield property, people and electronics from lightning strikes. 
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In modern electronics manufacturing, quality is the most 
crucial factor for SME � rms competing with mass - production 
rivals. For Japanese company Japan E.M. Solutions Co., Ltd., 
that means working to maintain the reputation of the  “ Made 
in Japan ”  accolade. � e business produces computing technol-
ogy for clients in a wide range of sectors, including healthcare, 
mobile devices, automotive and � nance. With a proud record 
of innovation, it is developing smart technology production 
facilities incorporating AI and the IoT (Internet of � ings). 
However, President Susumu Nikawa insists that while the � rm 
is pioneering new systems, full auto-
mation is not always the right � t for 
companies like his. “We need to focus 
on manufacturing a wider variety in 
smaller batches, rather than on mass 
production,” said Nikawa. 

Prioritizing Tech Quality

“ We need to become glob-
al manufacturers that 
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Japan ’  brand.” 
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Japan E.M. Solutions Co., Ltd.

From automobile engines to semiconductor plants, a small, 
niche product  called  the ‘NBR Float’ switch is paramount to 
ensuring safety and reliability. Riko Float Technology Co., Ltd., 
Japan’s only specialized manufacturer in this sector, is playing 
a n essential  role. President Takashi Ogata noted  his � rm’s  
importance in future liquid hydrogen vehicle development.  “ In 
this form, they can use our � oat switch products, which gives us 
potential for future R&D , ” he said.  Ogata also emphasize d  the  
“ 3Gs” strategy of customer care :  genba (place), genjitsu (facts) 
and genbutsu (products). “When we have customer complaints, 
we send our employees to the customer’s workplace to look at 
the actual problem and understand the situation ,  ”   he said.  With 
strong sales in Japan, Ogata 
plans to boost overseas sales 
to 50%, focusing on South-
east Asia and India.

Keeping Innovation Afloat 

“Adding customization 
to Japanese quality, we 

are sure to be strong 
competitors globally.” 

 Takashi Ogata
President

Riko Float Technology Co., Ltd. 

including FFC ceramics, which improves and activates water, 
and FFC soil conditioner and compost. “University research 
even pointed to FFC Water stimulating the proliferation and 
di¡ erentiation of skin cells. � at discovery led us to develop a 
skincare cosmetics line. � e more interest in FFC grows, the 
more uses we discover!” added Akatsuka. � e � rm’s work also 
supports the Sustainable Development Goals (SDGs), a key 
policy and strategy issue for all businesses in the face of climate 
change concerns. Akatsuka says that his � rm was a proponent 
of green action long before the announcement of government 
initiatives. “� e FFC approach is from a totally new direction. 
Instead of simply slowing human damage to ecosystems, FFC 
is actually capable of adding positive e¡ ects to ecosystems, 
such as rejuvenating vegetation,” he said. Businesses using 
large volumes of water have reported that FFC ceramics boost 
growth and pro� tability, while the natural e¡ ects of FFC 
Water restore ecosystems. “We believe that spreading this 
technology will lead to a society in which health, the environ-
ment and the economy are in a virtuous cycle. We have many 
partners who share the same philosophy. It can be used to help 
address all the SDGs. Fundamentally, every industry requires 
water, which is essential for living things,” he said. 
 � e company’s connection to the environment has deep 
roots in its horticultural expertise. Akatsuka showcases this 
at its Suzuka Forest Garden, featuring 200 weeping plum 
trees, where it aims to pass on traditional Japanese pruning 
techniques. Attracting 70,000 visitors in early spring, the 
plum garden is a living example of the strength of FFC Water 
and Akatsuka’s gardening techniques. � is forward-thinking 
company, which has operated farms in Brazil, Hawaii and 
� ailand, can maximize FFC’s bene� ts for growing healthier 
plants. � e next step for the business will involve spreading 
awareness and sales of FFC technology far beyond the borders 
of Japan. “We hope that actively increasing the e¥  ciency of 
water by utilizing FFC technology can have a huge bene� t 
in a variety of nations, particularly for irrigation with declin-
ing aquifers,” said Akatsuka. He added, “To truly improve 
environmental conditions and pass on a bountiful planet to 
future generations, we must go beyond minimizing human 
destruction or simply being ‘eco-friendly.’ We must develop 
solutions that can actually rejuvenate the environment and 
reverse damage. � at’s exactly what FFC does, by helping all 
living things on Earth thrive.” 

Horticulture business Akatsuka Group hopes to revolutionize 
the way the world looks at hydration with an original water 
technology that can boost health and sustainability. Forty 
years ago, this Japanese � rm developed FFC Water technol-
ogy through extensive research on iron’s vital role in plant 
growth combined with the company’s extensive botanical 
experience. Based in Mie Prefecture, Akatsuka Group was the 
� rst in Japan to mass-produce orchids through tissue culture 
in 1967. � e � rm has been working with leading universities 
when conducting its research. More recently, researchers at 
Harvard University reported that FFC Water can enable 
farmers to achieve the same crop yield using up to 50% less 
water. Beyond agriculture, FFC Water shows potential in oth-
er areas. Harvard experts and others in biology and microbiol-
ogy, public health and environmental health have uncovered 
broader potential uses in � elds ranging from plant and animal 
growth to environmental conservation. 
 Company President Koichi Akatsuka � rmly believes 
that FFC technology is an ecological game-changer with 
wide-ranging applications. “Our company has been helping 
people improve the health of all living things since 1984,” 
said Akatsuka. “FFC technology is being incorporated into 
more and more companies’ products and services such as 
agriculture, aquaculture, food manufacturing and so on. � ey 
report improved product quality while also making them 
more environmentally friendly,” he said. Akatsuka’s � rst 
successful product outside of horticulture was a health drink 
named FFC Pairogen, consisting of FFC Water mixed with 
natural ingredients such as vinegar. Other successes followed, 

Holding the Key to a Better, Sustainable World
What began with a passion for growing healthier, more beautiful � owers resulted in a new concept of 
water, changing how it a¡ ects everything in the environment and beyond.

Koichi Akatsuka
President
Akatsuka Group
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